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Create Content to Inspire
New Years Resolutions

APPLY DATA FROM TABOOLA CREATIVE TRENDS.
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If your marketing in early 2018 aims to help customers satisfy their New Year’s resolutions,
the following conclusions —drawn from the immense data collected by Taboola Creative Trends
may help increase your click-through, engagement and conversion rates.

Health

For marketers looking to inspire those with New Year’s Resolutions on health, wellness, fitness and the like.

IMAGE-RELATED DATA

People prohibited ‘

Images without people

earn a 51% higher CTR
) than those with people. No pets please )
Indoor images earn i Images without animals

+~ @a40% higher CTR earn 100% higher CTR
than outdoor images. ¥ than those with animals

A=

CTR rate

Looks tasty

Images containing food

earn a 67% higher CTR
than those without food.

Ladies first

Images with women N .
earn a 15% higher CTR et graphic ‘ ‘
Y Images featuring graphics
v

than those with men.
l earn a 41% higher CTR

L than photographs.
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A fur-free zone

Images without animals
earn 100% higher CTR than
those with animals.

I:O Od For marketers looking to inspire those with
New Year’s Resolutions on eating well.

IMAGE-RELATED DATA

Food be gone

Images without food
earn a 30% higher CTR
than those with food.

Oh boy
@ Images featuring men
earn a 56% higher CTR .
¥ than those with women. ?g"io;ig:wi?ecsﬁqa;;;n

outdoor images.

Can | have my close-up?
Close-ups earn a 52%
higher CTR than images
shot at a distance.

Red, white and blueberry
Color images earn a

47% higher CTR than
black and white.

KEYWORDS
\ @ again @ banana :@@; @ local O city
™
after eel cheaper free
fe:vwords proven o o P g;r:'::getition o g o
st @ throw e b D Vo8 D) ee

Lifestyle

For marketers looking to inspire those with New Year’s Resolutions on lifestyle habits on mindfulness, behavioral patterns,
self acceptance and more.

IMAGE-RELATED DATA

Fine dining ‘
Images with food earn

a 51% higher CTR than
those without food.

Don’t text me
Close-ups earn a 23% Images without text
higher CTR than images @x earn a 70% higher CTR
shot at a distance. than those with text.
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Man up Here kitty kitty Off the charts
Images featuring men Images with animals earn Images featuring graphics
earn a 14% higher CTR 50% higher CTR than earn a 62% higher CTR
¥ than those with women. — those without animals. ¥ than photographs.
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Finance

Outdoor images earn
a 14% higher CTR

For marketers looking to inspire those with v . .
than indoor images.

New Year’s Resolutions on money, savings goals,
investments and more. I

IMAGE-RELATED DATA Images without people
earn a 16% higher CTR

than those with people.
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Excuse me ladies

Images featuring men

earn a 18% higher CTR
v

than those with women.

75%

Not hungry

Images without food
earn a 27% higher CTR
than those with food.

People first
Images without animals
i\ earn 42% higher CTR than
=

those without animals.

The color of money

@ Color images earn
o @ 44% higher CTR

than black and white.
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Resolve to convert this year.
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