THE COMPLETE GUIDE TO CREATING

CONTENT PAGES
THAT CONVERT
BUSINESS
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THIS TITLE IS GREAT!
This is your opening paragraph. Make
it engaging and informative, and try
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to make it personal. For example: It
can set up the problem your service
or product solves. It should be 3-4
sentences long.

FREE TRIAL

Check Out This
Engaging Sub-Header
This is the second section of your

Sign Up for Our
Newsletter

article. You can do several things
here. For example – integrate a list
of possible solutions to the problem
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Email Address

stated above that can be used along
with your product or service. You can also state impractical or inconvenient solutions to

SUBMIT

the problem.
Lists work very well in this section because they are engaging and easy to read. If you
create a list, bold the item names instead of using sub-headers. This will make the content

Categories

easy to read and engage with.
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No matter what you write in this section, try to make it useful to the user. If they feel like

Commodo

they are getting valuable information, they will continue to engage with your content.
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Here’s Another Engaging Sub-Header

aute irure

This is the final section of your article. Use this section to introduce your product or
service, and explain why it is the ideal solution to the problem you posed in the opening
paragraph.

SUBMIT

This final section doesn’t have to be long, but it should give the user context about who

dolor in
reprehenderit
voluptate velit esse

you are, what your product does, and why it’s valuable. You can also use this section to
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add a sense of urgency that can organically lead into your call to action.
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For example: This opportunity is available for a limited time only, and if you sign up now,
you can get an exclusive discount.

You should sign up for our awesome service.

You should sign up
for our awesome service

CLICK HERE

Email Address
SIGN ME UP!
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Josefine Hansen
Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.
Robert Davis
a aliqua Ut enim ad minim veniam, quis nostrud
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Images
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A picture is worth a thousand words. Place an
image in the center of the page or at the top of the
article and to the side, wrapped with text.
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If you only need a simple bit of info like an email
address, consider placing the form directly on the
page instead of a button.
In general, we suggest keeping form fields to a
minimum.

Engage First,
Sell Second

7

You’re selling a product, and you shouldn’t
hide that. However, content needs to start with
engaging the user.

Avoid linking up to pages outside of your site in the
article body.
If you do link to an outside site, open the link in a
new tab/window.

Use your content to build/create trust and
authority, rather than leading with the sale.
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Content

Use the right rail sparingly for site navigation and
secondary KPIs.

Try to keep your article between 300 and 600
words. B2B content can be twice as long.
Use the final third of your article to feature
your product or service. Make sure that it’s well
integrated into the content.

You can also place a secondary call to action there.
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Share Bars
If you would like to integrate share bars, further
navigation, or user comments into your article, use
the bottom section of the page.

Sub-Headers
Use bold sub-headers to increase the
readability of your content.
As a rule of thumb, you should have at least 2.

5

Right Rail Guidelines
Remember that a lot of people have “right rail
blindness,” so don’t rely on this section to drive
your user to take action.

Make sure to break your text up into short,
easily-digestible paragraphs.
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Pop-Ups and Links
Try to avoid pop-ups.

Capture your reader’s attention with a
compelling message that is informative and
useful.
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Form Submissions

Make sure these are placed below your call to
action.

Primary CTA
Your call to action should be specific and simple.
You can use use bold or italicized text followed by
a link to your action page.
You can also use a button with enticing text.

A/B Testing
Your conversation rate is influenced by every element on the page. At Taboola, we strongly believe in A/B testing
everything from the size of your font to button colors. Simple tweaks may significantly influence performance.

Need More Guidance?
Product showcases, video content, and other unique content formats have slightly different best practices.
Feel free to contact your account manager with any questions you may have. Taboola’s Creative Services Team can
provide you with specific insights according to your needs.
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